II. INTERCULTURAL COMMUNICATION IN CYBERSPACE
The Internet has created a new interactive space for contact and cross-cultural communication to people from different countries, cultures and nations (Jiang and Wen, 2009) . Unlike the form of cross-cultural communication in the real space, intercultural communication in cyberspace is carried out in its unique form and characteristics (Bruce, 1979) . In the real space, there is little contact between Chinese and Korean people and cultural communication. On the contrary, in cyberspace, the people of China and South Korea frequently explore each other.
A. Communication in Cyberspace
Because Chengyang is concentrated area where the Korean people live in, Chengyang Sino-Korea Cultural communication Network Forum naturally becomes a cyberspace for searching and cultural exchanging between the Chinese and the South Korean people (Roger and Cheryl, 2008) . For a period time of observation and analysis on the forum post found that there were a total of 255 posts be searched out by using "South Korea" as a keyword in the site during the past six months, if computing in day, then a new post which using "South Korea" as a keyword will appears an average day. The posts using "south Korea" as a keyword will appear an average day. The posts using "South Korea"as the keyword are divided into several categories, one kind of Chinese and Korean culture posts, this posts is generally introduce customs, cultural difference between China and south Korea; the rest is China and South Korea evaluation of Koreans in Chengyang. In these posts, the discussion of evaluation posts of China and South Korea is particularly intense. For example, in November 29, 2015 Chengyang user "Youxian" published a post "talk about my impressions of ChengYang Koreans", in ChengYang gossip section of the ChengYang forum, this post has triggered an extensive discussion of Chengyang Users, until December1, 2015, and the post had a total l of 192 "reply." A questionnaire survey of Koreans in Qingdao shows that most Koreans are more concerned with the evaluation of Chinese to Koreans on Internet, and only a small percentage of them do not care in ' Fig. 1 "(Ying and Sun,2009). Among them,10.8％of the Koreans expressed great concern about the evaluation of Chinese to Korean,50％of South Koreans expressed concern,29% of South Koreans expressed general concern, while 8.1% did not pay attention, expressed very little attention is only 2.2%. From evaluation and discussion of Chinese to Koreans in networks,as well as the higher degree of concern from Korean people on evaluation of Chinese to Koreans, it can be seen that they are frequently explore each other between the Chinese and South Korean people in cyberspace (Mehra and Papajohn,2007) .In the view of main content of the entire website, Chinese news is the most in the various types of information, all this information provide a window for the Koreans in Qingdao to understand China (Xiang,2008) .
Based on the above observations of content of two Chengyang website forum of China and South Korea, netizens from China and South Korea are mainly in browsing information, releasing information, replying to the information and other ways to familiar with each other, understanding, contacting and cultural communication in the network.
B. The Media Effect of Cultural Information
Compared with the real space, the Chinese and Korean people are more likely to explore each other in cyberspace (Gerber, 2012) .The main reason is that the intermediary and carrier of this explore is information, people with different cultural backgrounds can search for the information resources according to their own situation and needs, so as to achieve each other's understanding, awareness, contact and cultural communication. Chinese and Korean people to interact with each other through information obtained on Internet (Skoric and Park, 2014) . In essence, the interaction is a kind of indirect, people-information-people of non-face interaction process.
process in "Fig. 2 ".In the intercultural communication of
Since 2005, beginning with Korean's inscription success of "Dragon Boat Festival" the "Sino-Korean cultural dispute" started in network (Verjans et al., 2015) . Then many socalled South Korean professors claimed that "poet Li Bai is a Korean". SunZhongshan is a Korean", "Korean national invented the Chinese characters" and soon the information of Chinese culture source from South Korea is full of forums and websites. Before and after the 2008 Beijing Olympic Games, such as "torch relay storm", "Wenchuan Earthquake evil" "Olympic opening ceremony leak", these events which are not conducive to the friendly relations between China and South Korea had also widely spread through the network (Wu, 2012) . In addition, some people who have been to Korea or have contact with Koreans through the blog. The site forum breaks down the information that all sorts of unfriendly words and deeds of Koreans to China and Chinese, that information also were widely reproduced by users on network. The emotions of "Dislike Korea Hate Korean and even Anti-Korean" in the network have continued to heat up and start to extend from the network to the real world, which has affected the Sino-Korean folk relations and even international relations.
In response to the intensified emotions of "Dislike Korea", "Hate Korean" and "Anti-Korean" in cyberspace, On September 5th, 2008, South Korean civil organization officially announced that they would launch a campaign in China called "Modesty and Warmth activities". And specially the establishment of the"modest and warmth activities headquarters", to promote to carry out the development of a variety of colorful activities by the committee, such as actively excavate positive examples u/promote the friendly relations between the two countries (Jean et al., 2010) to help the unfortunate people around, to carry out scholarship matters on the whole had made certain achievements in the promotion of Korean folk relations.
According to the results of 7192 questionnaires, 71.7 percent of Koreans said they had heard of the "Hate Korea" of public opinion in the network in " Fig. 3 ". 9% of Koreans who have ever heard the emotion of "Dislike Korea" and "Hate Korea" thought emotion of " Dislike Korea" and "Hate Korea" was very serious, 38.2％ of people think that this emotion is serious and fuss. 48.7％of people think that such emotion is not serious (Popova, 2013) , there are 5.3% of people think that no need to make a fuss. affecting the cross-cultural communication, another attribute of information becomes very important, it is the accuracy and authenticity of information. This attribute directly affects the success of cross-cultural communication. Today with the highly development of Internet, countless of the information generated every day, for cross-cultural communication which require to use information intermediary to complete in cyberspace, the accuracy of information is particularly important. If the information is accurate and truth, it can promote the cross-cultural communication to proceed smoothly in cyberspace, otherwise it will hinder the process of cross-cultural communication, the accuracy of information control "quality" in cross-cultural communication. Cultural communication need to interact in the network media environment, Cultural communication, not only to come in, but also to go out, the freedom and opening of Internet has opened up a door for cultural communication between China and South Korea, give both China and South Korea an equal opportunities, and only make good use of this opportunity and let two cultures learn from each other, can achieve considerable development in cultural communication and collisions.
Never heard of it Heard of it
Cultural communication between China and South Korea need to seek common ground while reserving differences. In terms of culture, we advocate seek common ground while reserving differences, that is, under the conditions of recognizing the differences and diversity strive to find common ground, actively engage in exchange and dialogue between the different cultures, mutual communication, learn from other culture's positive factors, mutual complementarity, mutual blending, so as to achieve mutual development.
